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1. Course Description
The aim of the course is to give students insight to the whole research process in economics and management. According to the time constraints, it could be only an introduction, but it found an appropriate basis for further development. The approach of this course is learning-by-doing, thus students have to perform an own group research during the semester, with the help of the instructor. 
By the end of the course, students should be able to:

· Formulate good research questions and design appropriate research.

· How to collect data for different types of research problems.

· Analyze data

· Write and present the results 

· Critically evaluate research.

2. Schedule
Classes are from 8:00 to 11:30 in building MAG room F14.

	Week
	Date
	Topic
	Compulsory readings 

	1
	14/09/2017

	Introduction, basic notions of research
	Saunders et al. (2017) Ch. 1

	2
	21/09/2017
	Formulating the research topic
	Saunders et al. (2017) Ch. 2

	3
	28/09/2017
	Reviewing the literature
	Saunders et al. (2017) Ch. 3

	4
	5/10/2017
	Research philosophy and theory development 
	Saunders et al. (2017) Ch. 4

	5
	12/10/2017
	Research design & Research ethics
	Saunders et al. (2017) Ch. 5-6

	6
	19/10/2017
	Sampling & Using secondary data
	Saunders et al. (2017) Ch. 7-8

	7
	26/10/2017
	Mid-term no1 & Collecting primary data through observation
	Saunders et al. (2017) Ch. 9

	8
	2/11/2017
	Semi-structured, in-depth and group interviews
	Saunders et al. (2017) Ch. 10

	9
	9/11/2017
	Questionnaires
	Saunders et al. (2017) Ch. 11

	10
	16/11/2017
	Re-take of Mid-term test 1
Analyzing quantitative data
	Saunders et al. (2017) Ch. 12

	11
	23/11/2017
	Analyzing qualitative data
	Saunders et al. (2017) Ch. 13

	12
	30/11/2017
	Writing out the results

14:00: presentations of early leavers
	Saunders et al. (2017) Ch. 14

	13
	7/12/2017
	Mid-term test 2 + presentations for early leavers
	

	14
	14/12/2017
	Mid-term retakes & Discussing + regular presentations
	


3. Course requirements
Students cannot miss more than three classes. 
Students are required to continuously study the readings and do the homework (steps of their research) week-by-week.
4. Grading
The calculation of the final grade is as follows:
· research proposal



20 percentage points
· presentation




10 percentage points
· mid-term examinations (theory)

70 percentage points
Grades:

<51%– 1


51%– 2


65%– 3


75%– 4


85%– 5
5. Compulsory reading
Saunders, Mark. – Lewis, Philip – Thornhill, Adrian (2017): Research Methods for Business Students. 7th edition. Pearson, Harlow.
6. Further reading

Babbie, Earl R. (2011): The Basics of Social Research, 5th edition. Nelson Education, Toronto.
Babbie, Earl R. (2011): The Practice of Social Research, 14th edition. Cengage Learning, Boston, MA.
Kumar, Ranjit (2005): Research Methodology. A Step-by-Step Guide for Beginners. 2nd edition. SAGE Publications Ltd., London. 

Taylor B. – Sinha G. – Ghoshal T. (2006): Research Methodology: A Guide For Researchers In Management And Social Sciences. Prentice Hall of India, New Delhi.
7. Instructor(s)
Dr. KUN, András István, PhD, Associate Professor (office hours: Monday 10:00-10:50, Wednesday 13:00-13:50, Fény-ház 212, e-mail: andras.kun@econ.unideb.hu)

The Regulation of Studies and Examinations and the Code of Ethics of the University of Debrecen apply to all questions related to the courses and requirements.
