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Faculty of Economics and Business, University of Debrecen
Fall semester, academic year 2018/19
Institute: Károly Ihrig Doctoral School 
Program: PhD Programme in Management and Business

Course title and Neptun-code: Research Methodology (Qualitative and quantitative methodology knowledge) (TA-GSZT-AA01)
Classes per week: 2



Course credit value: 4
Prerequisites: –
1. INSTRUCTOR: Péter BALOGH, András István KUN
Péter BALOGH
Office: Main Building “A” 212
e-mail: balogh.peter@econ.unideb.hu

Office hours (in the study period only)

András István KUN
Office: Fény-ház 102
e-mail: andras.kun@econ.unideb.hu

Office hours (in the study period only): see here: oktato.econ.unideb.hu/kunandras
COURSE GOALS: The aim of the course is to give PhD-students insight to the whole research process in economics, business and management. According to the time constraints, it could be only an introduction, but it provides the grounding an appropriate basis for further self-development. The course would like to introduce the students not only to methods but also the philosophy and social context of scientific research. There are two main pillars of the course led by different lecturers:
· Pillar A: An overview of the scientific method, the research process, scientific communication, and qualitative research strategies (András KUN)

· Pillar B: An overview of the theory and practice of the main quantitative data analysis methods using the SPSS Statistical program (Péter BALOGH)

2. COURSE SCHEDULE

Pillar A (András KUN)
5/10/2018 12:00-15:40, Seminar Room 110 in building ‘TVK’
Topics: Introduction (the scientific method); Reviewing the literature & scientific communication 

12/10/2018 12:00-15:40, Seminar Room 110 in building ‘TVK’

Topics: The research problem & the research process; Research design & research strategies; The research proposal; Research ethics
26/10/2018 8:00-11:40, Seminar Room 110 in building ‘TVK’
Topics: Sampling; Methods for collecting data: questionnaires, observation, experiment, unobtrusive methods (content analysis), interviews, focus groups, case study; Writing-out the results
Pillar B (Péter BALOGH)

14/10/2016 8:00-11:30, Lecture and computer Room ’Main Building “A” 214

Topics: Introduction to SPSS Statistics, Data handling procedures (Recoding values, Computing new groups, Selecting cases, weigthing cases), Descriptive statistics (Tables, Diagrams, Describing variables numerically, Shapes of distributions of scores, Standard deviation, Correlation coefficients: Pearson’s correlation and Spearman’s rho)
21/10/2016 8:00-11:30, Lecture and computer Room ’Main Building “A” 214

Topics: Significance testing and basic inferential tests (The t-test: Comparing two groups of unrelated/uncorrelated scores, Comparing two samples of correlated/related scores, Chi-square: Differences between unrelated samples of frequency data, McNemar test: Differences between related samples of frequency data, Non-parametric statistics: Ranking tests for two groups, Ranking tests for three or more groups), Analysis of variance (Introduction to the one-way unrelated or uncorrelated ANOVA, Analysis of variance for one-way correlated scores or repeated measures, Two-way analysis of variance for unrelated/uncorrelated scores, Two-way mixed analysis of variance) 

25/11/2016 8:00-11:30, Lecture and computer Room ’Main Building “A” 214

Topics: More advanced correlational statistics (Item reliability and inter-rater agreement, Hierarchical multiple regression, Simultaneous or standard multiple regression, Stepwise multiple regression, Factor analysis), Advanced qualitative or nominal techniques (Log-linear analysis, Binomial logistic regression, Multinomial logistic regression)

3. COURSE AND EXAM REQUIREMENTS

Active participation in classes and no more than three absences during the semester are required. The final grade is assigned based on the sub-grades of the two pillars: 


Final mark = 0.5(‘Pillar A’ mark) + 0.5(‘Pillar B’ mark).

Requirements for the mark from ‘Pillar A’:

· A written end-term test that consists 30 multiple choice questions (80 percent of the ‘Pillar A’ mark) in 45 minutes. Exam dates will be available in the Neptune system (students must register before the exam).

· The submission of a detailed research proposal in maximum 3 pages according to the research proposal structure discussed in the classes (20 percent of the ‘Pillar A’ mark). The proposals must be sent to the e-mail address kun.andras.istvan@econ.unideb.hu until 15/12/2018. 

Requirements for the mark from ‘Pillar B’:

· Students take an oral and practical exam of the main quantitative data analysis methods using the SPSS Statistical program.

· Exam dates will be available in the Neptune system (students must register before the exam).
4. ASSESSMENT AND GRADING:

Calculation of the final grade:

Final mark = 0.5(‘Pillar A’ mark) + 0.5(‘Pillar B’ mark).

5. COMPULSORY READINGS

Saunders, Mark. – Lewis, Philip – Thornhill, Adrian (2017): Research Methods for Business Students. 7th edition. Pearson, Harlow. 

Howitt, D. – Cramer D. (2014): Introduction to SPSS Statistics in Psychology, 6th edition. Pearson, Harlow. 592. pp. ISBN-13: 9781292000695
6. RECOMMENDED READINGS

Babbie, Earl R. (2011): The Basics of Social Research, 5th edition. Nelson Education, Toronto.

Babbie, Earl R. (2011): The Practice of Social Research, 14th edition. Cengage Learning, Boston, MA.

Saunders, Mark. – Lewis, Philip – Thornhill, Adrian (2016): Research Methods for Business Students. 7th edition. Pearson, Harlow.
Kumar, Ranjit (2005): Research Methodology. A Step-by-Step Guide for Beginners. 2nd edition. SAGE Publications Ltd., London. 

Taylor B. – Sinha G. – Ghoshal T. (2006): Research Methodology: A Guide For Researchers In Management And Social Sciences. Prentice Hall of India, New Delhi.

Howitt, D. – Cramer D. (2014): Introduction to Statistics in Psychology, 6/E Pearson, Harlow. 744. pp. ISBN-13: 9781292000749
Field A. (2013): Discovering Statistics Using SPSS (Introducing Statistical Methods), 4th Edition, SAGE Publications Ltd., London, 915. pp. ISBN-13: 978-9351500827
Curwin J. – Slater R. (2008): Quantitative Methods for Business Decisions, 6th edition, Cengage Learning Business Press, (2008) ISBN-13: 978-1861525314

Anderson, D.R. – Sweeney, D.J. – Williams, T.A. – Camm, J.D. – Martin K. (2010): Quantitative Methods for Business, Cengage Learning Business Press, ISBN-13: 978-0-324-65175-1
Debrecen, 1. October 2018
BALOGH, Péter

associate professor

(signature)

KUN, András István
associate professor
(signature)

The Regulation of Studies and Examinations and the Code of Ethics of the University of Debrecen apply to all questions related to the course and requirements.

